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Abstract
This study explores the perceived effectiveness of the use of digital media how citizens use digital media to access political information, keep abreast of the latest political developments, and engage in political processes. This study also examines the role of digital divide in accounting for trend in the use of digital media by citizens for political engagement between citizens and politicians. This study is anchored on the theoretical premises of uses and gratifications. The data for the study was through in-depth interview of selected new media users within the Ilorin metropolis. The finding of this study indicates that social media is a potent tool for political engagement because it has high potentials to mobilize the public for politics such as; voting, communication with the government and spearheading campaign. It is however recommended that digital illiteracy and digital divide should be redress to enable robust exposure to political communication and invoke rapt political participation in the digital media.
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Introduction
The use of media has expedited public opinion formation and idea dissemination, fostering strong relationships between rulers and the ruled for social order. Political interactions between the leaders and citizens have evolved, particularly in Africa, due to the emergence of digital media. Politicians now incorporate media flux to engage citizens, unlike the past when they relied on spoken persuasive abilities alone (Baines & O' Shaughnessy, 2014; Pick & Sarkar, 2015). Political communication also stimulates democratic regimes, and rhetoric in Africa now takes place in a multi-media setting dominated by digital technology ( Lilleker 2013; Ott, 2017 and Habermas ,2022).
Technology has digitalizes and intensively dignifies citizens’ participation in politics. Categorically, the governed are concomitant into how they are being governed, owing to their exposure to the media, reception of political education and portrayal of their thoughts and wants which could also be regarded as reactions. The digital media also enhance the former way politicians engage the citizens, it fetches politicians’ messages swiftly to citizens and in turn, politicians receives citizens’ reactions over a twinkle of time. It re-engineers the former way that requires days, unforeseen circumstances and inability to reach millions as interference in political communication.
Political communication is crucial for democratization and political participation, promoting awareness and education among citizens. (Vaccari & Valeriani, 2021) posit that connection between media consumption and knowledge level highlights the importance of actions in influencing politicians' decisions. Similar to this perspective, Zetra, Khalid, Yanuar, & Marisa (2022) contend that voting behaviour and public knowledge are positively correlated, and that political engagement and public information are essential to democratic processes. The authors emphasize the importance of political awareness and the need for further research to understand how it influences political engagement. They define political awareness as understanding responsibilities, rights, and sociopolitical conditions. Awareness of current sociopolitical climate, involvement, rights, and issues influences political awareness, leading to increased participation.
Digital media has expanded political participation by facilitating engagement with underrepresented groups like women, ethnic minorities, young people, and those with lower education and incomes. These online forms of participation are cost-effective and have gained more depth with the advent of digitalization (Ruess, et al., 2021). As people's access to information and education improves, those interested in politics become active citizens. This necessitates various communication strategies, especially during elections, and requires close contact with the public during and after the election. Getting the voter's agreement should be the foundation of this communication strategy. A persuasion-based political communication technique is used to win this assent. Politicians in democracies have to win over the public and use persuasion to change society. Creating political involvement is the primary goal of political communication efforts using a variety of techniques, including election campaigns, surveys of public opinion, and public gatherings ( Lilleker ,2013; Meriç 2019). It is based on this contention that this study seeks to explore the effectiveness of the usage of digital media for political participation.
[bookmark: _GoBack]Statement of the Problem
Maintaining social order is pivotal in a democratic society. It is however achieved with integrating citizens into the governing system, this allows the liberty of the governed to learn about political issues and react to it. Given this, citizens are instilled with political education which reflect their thoughts on how they are being governed to the governors. Political participation is crucial in democratic countries because it allows people to keep their elected representatives accountable and have a role in how their country is governed. Voting, joining political parties, going to political events, and getting in touch with elected officials have historically been the ways that people have participated in politics (Ahmad 2019). As they guarantee that citizens participate in making important decisions, these kinds of political involvement are regarded as crucial to the operation of democratic institutions (Kaskazi & Kitzie 2023).
Recently, the former obstacle of reaching diverse people due to distance, time and budget has reduced drastically with the emergence of digital media. Digital media has spread the reach of  messages to far and beyond and give voice to the minority and underrepresented and provide a reliable platform for the citizens to react to policies which is instrumental in influencing changes from policy makers, these connotes that the impact of digital media in political education and political participation. The widespread use of social media platforms has changed how individuals engage with one another, communicate, and get information. Social media has become a novel platform for people to participate in politics by voicing their thoughts, connecting with like-minded others, and taking up activism (Alodat, Qura’n and Hamoud, 2023)
 Political involvement of citizen is a pursuant of a democratic society, it is however prone to pitfalls and critical in achieving. Digital divide remains a hindrance to reaching people who are not digital literate and lack access to technology, robbing them of the ability to access political information and to engage in political participation. The digital divide is a phenomenon where internet connectivity is unreliable, particularly in remote areas, preventing people from staying informed about political trends and policy. This lack of access to online resources and information is a significant factor contributing to this divide. In rural and isolated areas, people often struggle to access online resources due to their lack of broadband infrastructure Kayode, Olaoye and Frank (2024).  Furthermore, aggressive revolt could evoke social polarization, an example of a post on Twitter suggesting the impeachment of Nigeria seating president in 2021, related suits of attempting the undermining of the existence of a government in power unfold in some other African countries. 
Attempts has been made to examine the adoption of digital media for political engagement (see Alodat, Qura’n and Hamoud, 2023; Hoffman, 2011; Muswede, 2022), however, the gap in investigating the effectiveness of digital media for political participation in Ilorin Metropolis is yet to be adequately buttressed. In essence, there has been limited study on examining the effectiveness of imploring digital media for political participation. It is on this note that this study seeks to investigate social media users in Ilorin Metropolis on their perception on the influence of digital media in political education and political participation, analyze the extent to which digital divide affects political participation and other challenges keen on utilizing digital media for political participation. This is expected to provide supple data for this study and annex the theories examined.
Research questions
1. How is digital media utilized for political participation?
2. What is the perceived effectiveness of digital media for political campaign and political engagement?
3. What is the perceived influence of digital divide on digital political engagement and Political participation?
4. What are the perceptions on how factors that hinder online political engagement and political participation be solved?
Literature Review
Democratization and Political Participation
Democracy is an agreement between a state's government and its citizens. It is the act of involving citizen participation in policy making and the enforcement of rules and regulations to protect citizens' rights and ensure the government's duties are met. Democracy is a form of governance based on law and order, where the government serves as the final arbiter of societal norms and practices. It is a form of power that can be active, partially, or passively participated in (Powell,1982). In democratic nations, political participation is essential because it gives citizens a voice in national governance and a means of holding their elected officials responsible. Voting, joining political parties, going to political events, and getting in touch with elected officials have historically been the ways in which people have participated in politics (Ahmad, 2019)
Political participation is a range from basic acts like voting to more involved pursuits. Political participation is an offshoot of political communication. Promoting good governance requires an understanding of political communication, especially in developing countries like Nigeria. It happens in a variety of settings private, public, formal, or mediated with mediated or unmediated content. The notion encompasses not only the creation and dissemination of communications by political entities, but also the conveyance of messages via direct or indirect pathways and the reception of political messages (Arsun and Bwakan, 2022). Political participation is the involvement of citizens in public opinion, political opinion and decision making process. Citizens are allowed to raise their view on political, economic and management issues. This liberty constructs the common thought of citizens and purvey to the hearings of politicians to influence their actions towards governance. Political participation is however, part of the attributes of a free state/a libertarian system of governance. Political participation is a preamble from franchise. The right conferred on citizen to choose their most preferred candidates and exercise their voting right borne out of other political participation responsibility. Sequel to political participation, education and involvement emerges to integrate citizens into political knowledge in order to enable awareness and responses to political issues. The impact of policy on citizens determine their response to politicians, it evince the manner in which their responses is portrayed for the reception and analysis of politicians. Political participation could establish protests on a cause to abolish an act or re-engineer it to fit into favor of citizens, Public opinion, comment, critics and eulogy among others.
Political involvement involves participating in decision-making to achieve common societal goals and best ways to achieve them. It reflects one's behaviors, responses, relationships, and role expectations, and is crucial for the democratic process to succeed (Unanka, 2004). A lot of the behaviours associated with political participation that are common nowadays include; online petition drives, rallies and demonstrations, actions meant to sway politicians' decisions (public opinion power), and adhering to political agendas.

Harnessing digital media for political engagement and political participation
Digital media is responsible for evolving the prior ways of communication and communication exchange, particularly the social media, which has reduced the world into a global village. The interactions among citizens and citizens; businesses and people; businesses and businesses; people and government; business and government; government and government, has taken the form of quick and cost effective mode. This connotes the ability of social media to transcend spaces and boundaries. Defying the barrier of distances is the major cogency of relaying message with the aid of social media to engage intended recipient.  Relatively, social media bestow voice on the minority and underrepresented, citizens are now creators of their own content, express their grievance and target their message to the necessary stakeholder without undergoing the rigorous process of reaching recipient in real life.  

The Internet has revolutionized political participation by providing more information, reducing the cost and resources needed to obtain political information. It has also democratized and diversified knowledge, allowing citizens to access a wider variety of perspectives through news sites and commenters. Friends, family, and peers now act as news and information curators. The internet has made it easier for people to become creators of web material, finding like-minded individuals, sharing their messages, and actively participating in their fields of interest through blogs, social media sites, and comment boards (Schlozman et al., 2012: 487; (Bimber, 2012; Norris and Inglehart, 2009; Ekstrom and Ostman, 2015).
While it is a known fact that social media platforms are easily accessible and inexpensive, (Madueke, et al 2017) opined that social media enhance political participation, especially among youths who form a majority of its users. Social media helps in shaping political communication by segmenting its audience through diversification of coverage and exposure. By weakening the gate-keeping role in social media, political communications are formed and shaped.
Political discourse has splendid content on the social media and appears to succumb to rapid advancement regularly. Politics submerged individual in a country to uphold and express views on better governance. Politicians seize the advantage of rising technology to re-engineer their engagement with the governed. This trend positioned their strategy and campaign in effective spot, it fortify swift message from their end to the governed and in turn, responses reach them with immediate effect. Furthermore, it disperses their message to far distance, carrying several classes and groups along.
Early research focused on the threat of weblogs and independent websites to official government and political websites. Web 1.0 enabled political engagement within the conventional paradigm, but Web 2.0 enabled political participation through technologies connected to social media platforms. The breaking of the producer-audience paradigm of mass media allowed people to interact with politicians and other citizens with political interests, distinguishing Web 2.0 (Coleman and Spiller 2003). According to some, the idea of Web 2.0 has made it easier for "the connected people" to form a Fifth Estate (Crouzet 2007). Some scholars argue that the idea that everybody with an Internet connection may "do" politics in some capacity creates a more dynamic, disorganized, and non-hierarchical environment for political communication (Chadwick, 2009). According to Koc-Michalska, Vedel, and Chiche (2015), citizens who engage at higher levels are more likely to be well-informed about current events, participate more actively offline, and feel more confident about their voting decision.
 Gibson and Cantijoch (2013) have attempted to ascertain the degree to which the internet has multiplied and expanded the repertoire of participatory actions, taking this process into consideration. Their research has also included an analysis of how these fields of activity are related to or unrelated from one another. According to their research, the assessment of independence is made possible when social media-based political actions, such as blogging or joining social networking groups, are included in the scope of online political engagement.

Digital Divide and Digital Political Engagement
Digital divide occurs when people have no access to internet connection due to their residence, often, those habituating in suburb areas do not possess the means of connecting to the internet, thereby, hindering them from accessing information on politics, economy and education, engaging in social networking, stumble on updates on trend and raising concern or public opinion on issues to draw the attention of concerned entity.
Digital divide research was quick to point out that not all citizens equally benefit from the opportunities created by new media (Van Deursen & van Dijk, 2010; Correira & Teixeira, 2002; Hargittai, 2010). Socio-demographics have been shown to affect Internet use, with low socio-economic status, female and older citizens being less engaged online (DiMaggio, Hargittai, Celeste, & Shafer, 2003; Van Dijk, 2006; Hargittai, 2002). More recently, attention has been directed at creative and participatory internet uses, in particular, i.e., the “participation divide”. Again, empirical studies have found that low socio-economic status, older and female citizens tend to use the Internet in less expressive or participatory ways (Hargittai & Walejko, 2008; Schradie, 2011; Correa, 2010).
According to the reinforcement theory, the advantages of digital technology can only serve to reinforce the patterns of engagement that citizens already have, so only encouraging the participation of citizens who are already involved in politics. Because engaging with political material is a prerequisite for online political involvement, it seems unlikely that people who primarily use the Internet for amusement will participate in politics online more than they would offline. There is much disagreement over whether unintentional exposure to political content can work as a mobilising factor, specifically about expressing approbation of political content after watching it might lead to greater participation (Gil de Zuniga, 2010).
According to Kayode, Olaoye and Frank (2024), effects of digital divide in political engagement are;
1. The digital divide is a phenomenon where internet connectivity is unreliable, particularly in remote areas, preventing people from staying informed about political trends and policy. This lack of access to online resources and information is a significant factor contributing to this divide. In rural and isolated areas, people often struggle to access online resources due to their lack of broadband infrastructure. This makes it difficult for them to stay informed and involved in politics, as they lack access to political news websites, online periodicals, and streaming services.
2. The digital divide hinders people's ability to make informed decisions and participate in political discussions due to limited access to various viewpoints and timely updates. This lack of exposure to information sources can lead to a lack of understanding of political concerns, making it difficult for citizens to participate in thoughtful arguments and make informed decisions. 
3. The digital divide affects people's access to civic processes, politics, and governance, leading to differences in political and civic literacy. 
4. The digital divide exacerbates socioeconomic and demographic inequities, affecting civic engagement and political participation. It creates obstacles and inequalities that prevent people and communities from fully participating in democratic processes. The digital divide restricts information availability, making it difficult for people to access news, political content, and official government information. The lack of knowledge about political topics limits citizens' capacity to engage effectively in politics and make well-informed judgments. 
5. Digital divide hinders engagement with public institutions and the government, limiting opportunities for communication with public servants, public consultations, and access to vital civic resources. The digital divide also hinders social and political cause mobilization and communication, as citizens lack knowledge about political topics and struggle to engage effectively in politics. 
6. The digital divide hinders grassroots movements, protests, and collective action for those without access to online platforms. Addressing this gap is crucial for ensuring equitable political involvement and civic engagement. 

To address digital divide, efforts should be made to boost digital literacy, reduce internet access costs, and develop broadband infrastructure, particularly in underprivileged areas. Offline information sources like public libraries or government publications can also help mitigate the negative effects of limited internet access on civic engagement and political participation.

Theoretical Exploration
The Uses and Gratifications Theory (UGT) posits that individuals actively select media channels and content based on their personal needs and desires. These needs can range from information seeking to social interaction. The Uses and Gratifications Theory (UGT) explains how individuals fulfill their information needs. Initially introduced during the early days of television (Katz & Lazarsfeld, 1955), UGT has since been applied to evaluate newer forms of media, such as the Internet social media and political information (Kaye & Johnson, 2002; Kaye & Johnson, 2004). UGT focuses on both how information is accessed (through various technologies and media) and why a particular information source is chosen primarily to satisfy a specific need or desire for gratification.
In relation to this study, a resident might use Twitter or Facebook to follow political leaders, political parties, or news outlets, seeking updates on current events and political debates. A resident might also feel empowered to write and share a blog post, tweet, or even create an online petition about a political cause important to them, believing that their online efforts will lead to tangible political change in the local or national sphere.

Empirical Review
Gurel and Eyeugbolu (2013) in their study ‘Political communication in digital media and online political participation of Gen z’ , reveals that social media users follow accounts or people close to their own political views and are closed to different views. This situation shows that they are inevitably exposed to echo chambers and filter bubbles. Participants, who think that there is a lot of misleading content on social media by trolls, bot accounts or real people, follow like-minded accounts, news sources they trust, or talk and discuss the political content they encounter with their own circles to protect themselves from this content.
According to Muswede (2022) study on ‘impact of digital media on political campaign’, it is argued that disintermediation in political campaigns results from unfettered access to alternative means of information with the potential to diminish the power of the “voice”; stimulate new forms of political consciousness; cultivate optimisation of political engagement and yield truism through verification of political information both pre and post-elections. It concludes that digital media have radically changed how the electorate participates in African politics, meanwhile cascading its ability to empower citizens to redefine their sense of political space in a disintermediated environment.
In Hoffman (2012) study on, ‘participation or communication: an explication of political activities in the internet age’, findings evinces that political communication and political participation are indeed separate constructs and should be treated as such. While political communication allows voters to communicate with each other and with the government, constituents that partake in political participation have a clear intention to influence government action.

Methodology 
This study is a qualitative design and it seeks to inquest from social media users, ‘The effectiveness of social media in political participation’. An in-depth interview is adopted to make inquire for this study. The purposive sampling technique was used to hand pick active social media users in Ilorin. Purposive sampling technique picks subjects on basis of specific characteristics, building up a sample of sufficient size having desired traits (Etikan et al., 2015). A total of seven respondents were selected for this study due to the researcher having reached saturation after an interview session with five respondents, the researcher decides to proceed to interviewing more respondents if after two more interviews is conducted and the law of the five earlier saturation cease. However, similar results were still attained after seven more interviews which made the researcher to succumb to saturation and stop at seven respondents.
The interview questions were constructed using the structured approach. Tape recorder and recording sheet was used for the interview data gathering. The interview questions were structured, that is, it was planned and created in advance so that the respondents will be asked the same questions in the same order, the questions are straightforward and comprises of 7  items. The interview was analyzed manually.
Findings
The in-depth interview seeks to elicit responses from seven social media users, the responses gathered from respondents are analyzed below
Usage of Digital media to access political information
Most of the respondents agreed that they utilize social media in accessing political information
Respondent A ‘ Yes, I use social media to navigate political messages’
Respondent B ‘I definitely access political information via social media’
Respondent C ‘Yes, I do’
Respondent D ‘I often use my mobile phone to access information related to politics online’
Respondent E ‘Yes, I use social media for the purpose of eliciting political information online’
Respondent F ‘Yes, I do’
Respondent G ‘Yes, I use the internet to access political information online’
Genre of political information accessed online 
Most of the respondents posit that political campaigns, voting results, rallies, political debate critics pertaining to political office holders and address by politicians are kinds of political information they often expose themselves to online.
Respondent A ‘I love to receive information on political office aspirant portfolio and humanity service through social media and to also read comments from critics of aspiring political office holders or sitting political office holders’ 
Respondent B ‘ Most times, I use social media to access updates on address by the president, governors and other political office holders’
Respondent C ‘I often use social media to keep up with political debates by fellow social media users’
Respondent D ‘Not to be over-bloated with enumerating, I use social media to access several kinds of political information but the one that often capture my interest amongst other is the follow up in period of election, I love to keep myself updated with the counting of votings and developments that emerges in the course of election’
Respondent E ‘I use social media to access information on political debates and information passed to the public by political office holders’
Respondent F ‘ I utilize social media to keep up with political discussion and speech or action attributed to politicians’ 
Respondent G ‘ Well, my reason for being online is mostly because I want to read information emanating from public office or public office holder’ 

Effectiveness of social media for political engagement
All the respondents contend that social media is a potent tool for political engagement because it has high potentials to mobilize the public for politics such as; voting, communication with the government and spearheading campaign 
Respondent A ‘The world is now a global village, virtually everyone possess a means of connecting themselves to the internet, I see a potential in utilizing social media for political discourse and participation’
Respondent B  ‘In the sense that some use it effectively to reach voters, while others did not maximize the Usefulness of digital media to reach the potential voters as I said earlier on is a two  way coin , some are using it effectively to reach potential voters while others are not using it optimally.’
Respondent C  ‘There is high possibility for social media to influence voters to consider the qualities and attributes of an aspirant before voting for him or her owing to profiles of aspiring political office holders are always flying on social media pages or handles.
Respondent D ‘Yes, social media is effective in political engagement because these days people use social media to express their wants and needs to political office holders’
Respondent E  ‘Politicians utilize social media to announce new policies to citizens and in the course of adhering to these policies by citizens, I believe, political engagement is in  place’
Respondent F  ‘People gets to know about a political candidate and also receive information on whether the candidate is competent for the position he/she is aspiring for; this promote the exercising democracy’
Respondent G ‘I will say these days, most of us determine the candidate eligible through the information we read about the person on social media and at times we tend to tag politicians to express our thoughts on their rulership’
Perceived effectiveness of social media for political participation
Most of the respondents posit that people utilize social media to express their will to the government, critique the government lapses and mobilize crowd for rallies.
Respondent A ‘social media is an effective platform for political participation because it is a ground for political discourse’
Respondent B ‘these days people use social media to mobilize other citizens for protest and rallies on what they are not pleased about’
Respondent C ‘Citizens who are interested in politics use social media to make known their intention and pull crowd for their support’
Respondent D ‘Let me cite twitter, you know when you tweet a post about something critiquing the government, you will receive diversified comment under your post, it is one way of people’s participation in politics through the comment’
Respondent E ‘one way of participating in politics online is by spearheading a political discourse and expressing one’s grievance to the government online’
Respondent F ‘Tagging concerned government in a post online is part of political participation, social media helps to reach government without obstacle because if you want to start visiting government office to express your thought, you will be made to undergo too many protocols that will consume time but with the help of social media you will have quick access to politicians’
Respondent G ‘Social media helps to inspire citizens to tailor their wants to the government at quick rate’

Digital divide as understood by respondents
All respondents opined that digital media is the lack of access to the internet due to unavailability of internet and technology.
Respondent A ‘Digital divide is the inability of some network inclined people to access the internet’
Respondent B ‘Digital divide is a form of hindrance to the internet, which is caused by lack of access to mobile phone or mobile network’
Respondent C ‘Well, digital divide should be what does not make those that have access to the internet and those that do not have access to the internet to be unequal
Respondent D ‘ Digital divide is the act of being unconnected to the internet due to network issues or non-possession of technology.’
Respondent E ‘It is the act of losing participation or engagement in online activities because of the unavailability of technological tools’
Respondent F ‘Digital divide is the lack of access to information online due to unavailability of network and gadget’
Respondent G ‘Digital divide prevent people from accessing and contributing to things on the internet’
Perceived influence of digital divide on political participation
According to the respondents, digital divide can prevent people from receiving political information and expressing their thoughts on politics on social media.
The respondents stated that, digital divide sabotage people from participating in politics online and jeopardize their expression on political issue on social media
Respondent A ‘People that don’t have access to the internet, most especially, those residing in rural area without network will miss online political participation and I feel this is a lose because this days, one potent platform to engage the government to dance to your tune, even if it is partial is with the use of social media to state your need’
Respondent B ‘It will prevent them from criticizing government if need be or expressing their thought when a political debate is spearhead on social media’
Respondent C ‘I think when it comes to scrutinizing political party holders they will miss out, more so, they could be sabotaged when it comes to expressing their needs from the government online’
Respondent D ‘Without connection to the internet, people will not be able to engage in online political debate or accessing solid information on political office aspirant, which is liable to influence their voting behavior but when they are not informed, they could withheld their vote;
Respondent E ‘They may lack access to political information which could elicit response in a form voting’
Respondent F ‘it will cause them not to be able to access online platform to navigate political information and make informed decision’
Respondent G ‘Online political education and engagement will not be in their capacity due to digital divide’  
Prescribed measures in preventing hindrances of digital divide in political engagement
Most of the respondents suggest that network providers have a role to play in digital divide, Respondent D and Respondent G however buttress that social inequality, poverty and illiteracy are needed to be eradicated in order to allow expansive exposure to social media content and online politics.
Respondent A ‘It lies with the government in curbing this hindrance, I think the best way to make everyone accessible to online political engagement is to enjoin the network providers of this country to be steadfast in the provision of network across the country.’
Respondent B ‘I think people should start defecting to reliable network to avoid losing connection to the internet’
Respondent C ‘ Poverty is the cause of digital divide and the only solution to it is to alleviate poverty in the country to enable people feed themselves before they tend to secondary needs like acquiring a smart phone’
Respondent D ‘digital divide is bound to happen due to inequality in social status in the country, in curbing it, it requires development from the root of undergrowth in the country’
Respondent E ‘People without smart phone are usually those affected with digital divide, I think the only way to overcome digital divide is for them to possess a mobile phone’
Respondent F ‘I think the communities without network should alert the service providers to erect a network tower in order to allow them have access to the internet’
Respondent G ‘Some people do not even know how to operate a smart phone talkless of connecting to the internet, my view is that literacy should be promoted to allow people see the importance of accessing the internet’
Discussion of findings
It was contended by the respondents that; social media is a potent tool for political engagement because it has high potentials to mobilize the public for politics such as; voting, communication with the government and spearheading campaign. This is similar to Koc-Michalska, Vedel, and Chiche (2015) submission that, social media allow citizens to engage at higher levels and they are  more likely to be well-informed about current events, participate more actively offline, and feel more confident about their voting decision. The respondents also posit that; voting, communication with the government and spearheading campaign. This is in accordance to what ( Bimber, 2012; Norris and Inglehart, 2009; Ekstrom and Ostman, 2015) opined that the internet has made it easier for people to become creators of web material, finding like-minded individuals, sharing their messages, and actively participating in their fields of interest through blogs, social media sites, and comment boards.  According to the respondents, digital divide can prevent people from receiving political information and expressing their thoughts on politics on social media. The respondents also stated that, digital divide sabotage people from participating in politics online and jeopardize their expression on political issue on social media. This in accordance to Olaoye, Kayode and Frank (2024) submission that lack of exposure to information sources can lead to a lack of understanding of political concerns, making it difficult for citizens to participate in thoughtful arguments and make informed decisions. 
Most of the respondents suggest that network providers have a role to play in digital divide, Respondent D and Respondent G however buttress that social inequality, poverty and illiteracy are needed to be eradicated in order to allow expansive exposure to social media content and online politics. Additionally, to address digital divide, efforts should be made to boost digital literacy, reduce internet access costs, and develop broadband infrastructure, particularly in underprivileged areas. Offline information sources like public libraries or government publications can also help mitigate the negative effects of limited internet access on civic engagement and political participation.

Conclusion
This study has explored the perceived effectiveness of digital media in facilitating political participation among the residents of Ilorin, Kwara State. The findings indicate that digital media, particularly social media platforms like Facebook and WhatsApp, play a significant role in political engagement by providing accessible avenues for information sharing, political discussions, and mobilization. The study also highlights that socio-demographic factors such as age and education level significantly influence how residents perceive and use digital media for political purposes.
While digital media has expanded the scope of political participation, offering residents new ways to engage with political processes, its effectiveness is tempered by challenges such as misinformation, the digital divide, and the superficial nature of some forms of online engagement aa well as access to affordable Internet services. Despite these challenges, digital media remains a powerful tool that, when used effectively, can enhance democratic participation and empower citizens to contribute to political discourse and decision-making processes.
Recommendation
The research finds the following recommendations apt:
 There is need to implement digital literacy programs focused on teaching residents, especially older adults and those with lower educational backgrounds, how to critically evaluate online political content. These programs should be led by government agencies, NGOs, and educational institutions to equip residents with the skills needed to navigate the digital political landscape effectively.
Policymakers should prioritize initiatives that ensure all residents have equal opportunities to participate in digital political activities, fostering a more inclusive political environment by expansion of access to affordable internet services and digital devices, particularly in underserved areas of Ilorin Metropolis. Political actors and civil society organizations should use digital media, not only for disseminating information, but also for facilitating interactive and meaningful political discussions. Hosting online forums, webinars, and question and answer sessions with policymakers can deepen political engagement and promote a more participatory political culture.
References
Ahmad, S. and Fadi, B. (2019). Political Marginalization of Youth as a Driver for Violent Extremism–Examining the Case of Jordan. Master’s thesis, Sosyal Bilimler Enstitüsü, Istanbul, Turkey
Alodat, A., Qora’n, L.F. &  Abu Hamoud, M. (2023). Social Media Platforms and Political Participation: A Study of Jordanian Youth Engagement. Soc. Sci. 2023, 12(7), 402; https://doi.org/10.3390/socsci12070402.
Arsun, B. D., & Bwakan, N. A. (2022). Harnessing the potency of social media as a political communication agent for promoting citizens' participation in the 2023 pre-elections activities in Plateau State. Arts and Social Science Research, 12(2), 145–160.
Baines, P. & O’Shaughnessy, N. J. (2014). Political marketing and propaganda: Uses, abuses, misuses. Journal of Political Marketing, 13(½), 1-18. https://doi.org/10.1080/15377857.2014.866018 
Bimber, B. (2012). Digital media and citizenship. In: Semetko HA and Scammell M (eds). The SAGE Handbook of Political Communication. Thousand Oaks, CA: SAGE Publishing, pp.115–127.
Chadwick, A. (2012). Recent shifts in the relationship between the Internet and democratic engagement in Britain and the United States: Granularity, informational exuberance, and political learning. In Anduiza, A. Jensen, M., and Jorba, L. eds., Digital Media and Political Engagement Worldwide: A Comparative Study. Cambridge: Cambridge University Press, 39- 55
Coleman, S., &Spiller, O. (2003). Exploring new media effects on representative democracy. Journal of Legislative Studies 9 (3):1-16.
Correira,O,. Ramalho, A. M., & Teixeira, J. C. (2002). Information Literacy in the Electronic Publishing Age. Electronic Information Management for PIP Nations. lMC-Oll Lecture Series 231, Vilnius (Lithuania), 24-26 September
Crouzet, T. (2007). Le cinquieme pouvoir. Comment internet bouleverse la politique. Paris.Bourin Editeur
DiMaggio, P., Hargittai, E., Celeste, C., & Shafer, S. (2003). From Unequal Access to Differentiated Use: A Literature Review and Agenda for Research on Digital Inequality. Princeton, NJ: Princeton.
Ekström, M., & Shehata, A. (2018). Social media, porous boundaries, and the development of online political engagement among young citizens. New Media & Society, 20 (2), 740-759.
Etikan, I., Musa, S. A., & Alkassim, R. S. (2015). Comparison of convenience sampling and purposive sampling. American Journal of Theoretical and Applied Statistics, 5(1), 1–4.
Gibson, R. & Cantijoch, M. (2013). Conceptualizing and Measuring Participation in the Age of the Internet: Is Online Political Engagement Really Different to Offline? The Journal of Politics, 75(3), 701-716.
Gil de Zúñiga, H., Veenstra, A., Vraga, E., & Shah, D. (2010)b. Digital democracy: Reimagining pathways to political participation. Journal of Information Technology & Politics, 7(1), 36-51.
Gureal, E & Eyagbolu, E (2023).Political communication in digital media and online political participation of generation z. The Turkish Online Journal of Design, Art and Communication - TOJDAC ISSN: 2146-5193, Volume 13 Issue 4, p.980 - 994
Habermas, J. (2022). İdeoloji Olarak Teknik ve Bilim (M. Tüzel, Çev.). Yapı Kredi Yayınları.
Hargittai, E. a(2010). Digital Na(t)ives? Variation in Internet Skills and Uses among Members of the Net Generation. Sociological Inquiry, 80(1), 92–113.
Hoffman, L. H. (2012). Participation or communication? An explication of political activity in the Internet age. Journal of Information Technology & Politics, 9(3), 217–233.. 
Katz, E. & Lazerfeld, P.F. (1955). Personal influence: the part played by people I n the flow of mass communication. Glencoe, IL, Free Press.
Kaskazi, A. and Vanessa, K. (2023). Engagement at the margins: Investigating how marginalized teens use digital media for political participation. New Media & Society 25, 72–94.
Kaye, B.K. & Johnson, T.J. (2002)a. Online and in the know: Uses and gratifications of web for political information. Journal of Broadcasting &Electronic Media, 46(1), 54–71. 
Kaye, B.K. & Johnson, T.J. (2004)b. A web for all reasons: uses and gratifications of internet components for political information. Telematics and informatics, 21(3), 197–223
Kayode,S.O., Olaoye, G.O., & Frank E. (2024). Impacts of digital divide on political participation and civic engagement. Retrieved from https://www.researchgate.net/publication/378705004.
Koc-Michalska K., Vedel T & Chiche J. (2015) Connaissances politiques et participation politique à l'ère numérique: ce que change l'internet. Sciences de la Société (in print).
Lilleker, D. G. (2013). Siyasal İletişim: Temel Kavramlar (Kolektif, Çev.). Kaknüs Yayınları
Madueke, I. N., Ogbonna, B. C., & Anumadu, C. C. (2017). The role of social media in enhancing political participation in Nigeria. International Digital Organization for Scientific Research Journal of Arts and Management, 2(3), 44–54.
Meriç, Ö. (2019). Yeni Medya Siyasal İletişim ve Dijital Demokrasi. Nobel Yayınları.
Muswede, T. (2022). Impact of digital media on political campaign. African journal of political science (AJPS) 10 (1), 41-50.
Norris, P. (2001). Digital Divide: Civic Engagement, Information Poverty, and the Internet Worldwide. Cambridge University Press.
Ott, B. L. (2017). The age of Twitter: Donald J. Trump and the politics of debasement. Critical Studies in Media Communication, 34(1), 59-68. https://doi.org/10.1080/15295036.2016.1266686
Pick, J. B. & Sarkar, A. (2015). Digital divide in Africa. The global digital divides. Springer, Berlin: Heidelberg. https://doi.org/10.1007/978-3-662-46602-5.
Powell, G. B. (1982). Contemporary democracies: Participation, stability, and violence. Harvard University Press.
Ruess, C., Hoffmann, C. P., Bolianne, S. & Heger, K. (2021). Online Political Participation: The Evolution of a Concept. Information, Communication & Society, 1-18.
Unanka, G.O. (2004) Political Behaviour: The Micro Process of Politics. Owerri. Great Versatile.
Vaccari.C, & Valeriani A., (2021) Outside the bubble: social media and political participation in western democracies. Oxford Academics. https://doi.org/10.1093/9780190858476.003.0008.
Van Deursen, A., & Van Dijk, J. (2010). Internet skills and the digital divide. New Media & Society, 13(6), 893–911.
Zetra, A., Khalid, K. A., Yanuar, F. & Marisa, S. (2022). Political Awareness, Knowledge and Participation Relationship Using Structural Equation Modeling Approach. Jurnal Wacana Politik, 7(1), 46-56


